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Duquesne Light

411 Seventh Avenue Tel 412-393-1541
Qur Energy...Your Power 16" Flaor Fax 412-393-5757
Pittsburgh, PA 15219 twilliams@dugqlight.com
Tishekia E. Williams
Senior Counsel, Regulatory
April 9, 2015

Via Electronic Filing

Rosemary Chiavelta, Secretary
Pennsylvania Public Utility Commission
P.O. Box 3265

Harrisburg, PA 17105-3265

RE: Duquesne Light Company - Rider No. 1 Consumer Education Surcharge
Docket No. M-2015-2474764

Dear Secretary Chiavetta:

On April 1, 2015, Duquesne Light Company (“Company’”) submitted Supplement No.
114 to Tariff Electric PA. P.U.C. No. 24 revising the Company’s Consumer Education Surcharge

(“CES”) rate to $0.00 effective June 1, 2015. The Company did not include a supporting

statement with that submittal. Enclosed for filing are the supporting calculations supporting the

rate effective June 1, 2015.

Please contact me or Bill Pfrommer at 412-393-3623 if you have questions.

Sincerely,

Tishekia E. Williams
TEW/plg
Enclosure

cc: Bill Pfrommer
Anthony Kanagy, Esq.
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EXHIBIT 1

Duquesne Light Company
Rider No. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

Reconciliation of Revenue and Expense - January 1, 2014 through December 31, 2014

Base Rate Revenue, Excl. GRT

Surcharge Revenue, Incl. GRT {$504,648)
Surcharge Revenue, Excl. GRT

50

Exh. 1, Page 3
(5474,874) Line 2 * 0.941

Total Consumer Education Related Revenue, Excl. GRT

E-Factor Revenue, Incl. GRT {$504,649)
E-Factor Revenue, Excl. GRT

(5474,874) Line 1 + Line 3

Exh. 1, Page 4
(5474,875) Line 5 * 0.941

Net Consumer Education Related Revenue, Excl. GRT

Consumer Education Related Expense

S0 Lined-Lineb

$0 Exh.1, Page5s

Reconciliation Period {Over)/ Under Collection

{50) Line 8 - Line 7

Balance at YE 2013, Excl. GRT
E-Factor Revenue - Jan-Dec 2014, Excl. GRT

{5507,324) Att. A, Page 1
(6474,875) Line 6

Prior Period Balance at YE 2014

($32,450) Line 10 - Line 11

Reconciliation Period {Over)/ Under Collection - Jan-Dec 2014

{(50) Line 9

E-Factor Balance at YE 2014

{532,450} Line 12 + Line 13
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EXHIBIT 1
Duquesne Light Comparny
Rider Na. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

Summary of Revenue and Expense for the Recanciliation Period - January 2014 through December 2014

a b 3 d [ f [ h i ]
=h vc =d * 0,941 =as+e =c*0.941 =f-g =j-h
Total Net
Pase Surcharge Surcharge Total Total Con. Ed. Surcharge Consumer
Rate C-Factor £-Factor Surcharge Surcharge Retated E-Factor Education Surcharge Total
Revenue Revenue R e R Revenue Revenue Revenue Related Refated {Over) Under
Customer Class f {Rate Class Excl. GAT {11 Incl, GRT Incl. GRT Incl. GRT {2} Excl. GRT Excl. GRT Excl. GRT Rgvenue Expense Collection
Exh. 1, Page 4 Exh. 1, Page 4 Exh. 1, Page 5

Residential (RS, RH, RA} 50 50 {$500,671} [5500,671} {5411,132] ($471,132) 5471,132} S0 $0 50
Senazll Commercial & Industrial {GS, GM, GMH) <25 kW 50 50 50 50 50 S0 S0 S0 50 s0
Medium Commercial & Industrial {GM, GMH) >25 kW 50 50 {52,943} {52,943} (52,769) 62,769) {62,769} $0 50 50
Large Commercial & Industrial {GL, GLH, L, HVPS) 50 S0 {51,035} {$1,035) {$973) {6973} 15973) S0 S0 50
Lighting (AL, SE, 5M, SH, PAL) 50 S0 50 40 $0 0] $0 $0 50 50
Unmetered {UMS) 50 $o $0 50 50 ] $0 S0 S0 50
Total 50 S0 {5504,649} [5504,649) {5474,875) (5474,875}) {5474,875) 50 50 50

{1) Base rates historically included recovery of partial consumer education costs. Effective May 1, 2014, all consumer education costs except those mandated by the Commission recoverd through base rates
per the Company's distribution rate case filing at Docket No. R-2013-2372129. Only costs associated with Commission-mandated consumer education activties directed by the Commission to be recovered

through the Consumer Education Surcharge shall be induded for recocvery.
{2) Actual Consumer Education Surcharge revenue January 1, 2014 to December 31, 2014.
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EXHIBIT L

Duquesne Light Company
Rider No. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

WM D R W N e

20
21
22
23
24
25
26

y of Surcharge R - January 2014 through December 2014
A. Actual 2014 Surcharge Aevenue by Month, Incl. GRT
Rate Class fan-2014 Feb-2014 Mar-2014 Apr-2014 May-2014 Jun-2014 Jul-2014 Aug-2014 Sep-2014 Oct-2014 Nov-2014 Bec-2014 Total

RS (579,309) (578,078} {578,702) (578,826} {578,541) {611,484} [510.589) {510,358) [510,463) {510,560) {$11,689) {59.168) [5467,725)|
AH {55,037) [54,319) 154,938) (54,788) {55,245) 5872} {5728) 15698) {6586} 157730 {3790} (5481) (529,254)
RA [$575) {$609) ($656) {$626) {$660) 1547 {$95) 1591} 1571} (585) {593} (573) ($3,692)
GS S0 $0 50 50 50 50 50 40 50 50 50 $0 $0
GM <25¢W 50 $0 50 50 50 S0 50 50 50 50 50 s0 50
GM =>25KW [$513) {5466) [$515) {$503) (5537) {5124} s0 50 50 $0 s0 S0 [52.660)}
GMH <25KW 50 50 50 50 S0 $0 50 $0 $0 50 50 50 50
GMH =>25KW {553) {549) (452} $52) 557) 519} s0 50 50 40 50 50 {5282)
GL 15165) (5165) {5165} (5166) {5166) {540} 50 $0 sa 50 50 50 {5868)|
GtH {525) (524) (524} {525) ($25) {56} s0 $0 50 $0 50 $0 {5129)
L 156} ($8) 157} (56} 157) {51} $0 E $0 s0 50 S0 {$33)
HVPS 151} (1) 514 ($1} (51 50 $0 50 50 40 50 50 1$6)
AL 50 40 40 50 50 50 50 S0 50 $0 $0 50 %0
SE 50 %0 50 50 $0 $0 S0 40 50 50 50 $0 S0
5M 50 50 $0 50 S0 40 $0 50 50 50 $0 S0 50
SH 50 50 $0 50 S0 50 L] 50 S0 $0 $0 50 50
PAL 50 50 S0 50 S0 50 s0 50 50 50 $0 50 50
UMS 50 50 S0 50 50 50 se 50 50 50 50 50 $0
Total {585,684) 1583,719) [585,061) {584,993) [585,239) {$12,573) (511,412} {511,148} 512,120 {511.428) {512,553} 159.722) {$504.648)|

1/ The Comnpatiy includes an estimate for unbilled revenue in determining calendar month revenue. In January 2015, it was determined that the unbilled revenue needed to be restated for the residential class,

Monthly diff may oceur b cakulated and calendar menth -, total G Edl Surcharge revenue lor the year by customer class is the same.
B. Actual 2014 Surcharge Revenue by Customer Class
Incl. GRT Exel. GAT

Residentlaf (RS, RH, RA) {5500,671}, {5471.132)
Small Commercial & Industrial (GS, GM, GMH} <25 kW S0 50
Medium Commerctal & Industrial {GM, GMH) >25 kw {$2,942) 152.769)
Large Commerdal & industrial [GL, GLH, L, HVPS) (51.035)| ($974)
Lighting {AL, S, $M, 5H, PAL) S0 S0
Unmetered {UMS) H S0
Total [5504,645)] {5474,874)
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EXHIBIT 1
Duquesne Light Company
Rider No. 1 - Consumar Education Surcharge
Propoisd Surcharge Effertive June 1, 10158

Calculation of £-Factor Revenus - Fendsary 2014 through Decamber 2014

Rate Clags Jan-2014 Feb-2014
A Actual Customer Count by Month
RS 431,773 494,010
RH 30,912 0994
RA 3801 3,862
GS 22.856 2,027
GM <25KW 19,056 19137
GM =3 25KW 10,2565 9,327
GMH <25K0W 2.339 2,349
GMH =3 256W 1050 987
GL TH2 751
GLH j31} 111
L FL b}
HvPs 5 ]
B. E-Factor Rate per Customer Class, Excl. GRT
Residential (RS, AH, AA} 150.14) [s0.14)
Small Commerzial & industrial (G5, GM, GMH) <25 kW 5000 50.00
Medium Commercial & industrial (GM, GMH) 25 kW 1$0.85) ($E0%)
Large Commerclal & Industrial {GL, GLH, |, HYPS} 150.21) 1$m.21)
L. E-Factor Revenue by Month, Excl. GAT [Nole 2}
RS {$69,696) {569.730)
RH 154,363) 154,375)
RA 15537 (5545)
Gs 1] 50
GM<25 50 se
GM>25 {3483) 15439)
GMH<25 50 50
GMH>25 (549) {546}
GL 5156 {5155}
GLH (523} 1523}
L 156) 156
HVPS {51) [51
Total 1$75,314) (575,330}
0. E-Factor Revenue by Customer Class
Ingl. GAT

Residential {RS, RH, RA) 15500,671)
$mall Commercial & Indusirial [GS, GM, GMH| <25 kW S0
Medium C fa) & Ind 1 {GM, GMH) >25 kW 1$2.043)
Large Commercial & Industrial {GL, GLH, L, HVPS) {$1,035)
Lighting (AL, SE, SM, SH, PAL) 50

35 Unmetered {UMS}) $0
Total {5504.649))

36

{1) New ratey effective june 1, 2014 reflect the transition of the rate change from May 1o June.

{2} The Company Indudes an esti for unbilled revenue in d

Monthly differences may occur between calculated revenue and calendar month

Ed: ;

1otal Ci

Surcharge

g calendar month revenue. In lanuary 2015, R was determined that the unbilled revenus needed tobe eestated for the residential class.
for 1he year by rustomer dast s the same.

Mar-2014 Apr-2014 May-2014  mn-2034 (1) Jul-2014 Aug-2014 Sep2014 Oct-2014 Nerv-2014 Dec-2014 Total
494,056 491,679 a32535 491,198 431,843 491,910 491,758 491,088 492,734 491,834 5,911,418
21,008 30,875 30,831 30,770 30,651 30,684 30,862 30,976 31,038 30,015 70516
3,904 .90 3,909 3,951 1,908 L] 3042 1,955 1,964 3971 45,965
22,779 12,766 22,506 22,16 22,801 22,845 22,896 22,887 22,953 22,078 274,121
19,199 19,224 19,150 19,184 19,163 19,162 19,121 19,121 19,095 19,002 229,654
10,309 10,068 10,745 2,016 9.43% 9,433 9432 9,425 9,418 8,407 116,290
2,346 2,346 2341 2,347 2,352 2351 2,346 2342 247 2335 28,143
1,032 1048 1,147 1415 99 996 996 9% 995 993 12651
i+ 754 756 756 757 757 754 755 750 757 9,060
111 m m 1] m 1 110 110 109 109 1376
1] 28 1 29 1 ] n b 7 25 234
1 5 5 4 4 4 ] . ] 2 53
150.14) [50.14} 150.14) 50.07) {s0.02} ts0.02) {5002} $0.02} {50.02) 150.02)
$0.00 $0.00 50.00 50.00 5000 $0.00 50.00 $0.00 $0.00 $0.00
150.05) {50.05) (50.05) 150.01) $0.00 $0.00 s000 $0.00 $0.00 $0.00
5e.21) tse.21) 15021 $0.05) S0.60 $0.00 5000 $0.00 $0.00 $0.00
{569,736) 1$69,542) {569,521) 1536,299) {$9,256] {59,258) {59,255) {59.261) {$9.213}
(54,377) 154,358) (54,352) 152,269) 15577 15577 is581] [5583) 15584
15551) 15552) 1$552) 15288) [ 20] 1574) 1574) {574) 1575}
H ] 50 H S0 $0 40 1] $0 so
) $0 $a $0 50 50 50 $0 $0
(5425} 15474) 15506) 15117) so0 $0 ) 50 sa
-] $0 50 $0 $0 50 sa $0 $0
549) {549) {5541 1518) S0 $0 H] $0 S0
{3156) {5158) 15157 {538) 50 50 s0 0 o
(523 1523) 523 156) S0 S0 50 1] 17}
156} 156) 156) 151) 5o $0 $o0 S0 fa
51) _1s1) 151) 150) 50 50 0 50 50
575383} [$75,160) {$715.171) (539,038) (59,907} 159,910) 159.910) 159,918) 159,932)




EXHIBT 1

Duquesne Lght Company
Rider No. 1 - Consumar Education Surcharge
Proposed Surcharge EHective June 1, 2015

y of Exp - y 2014 though December 2014
A, Actuzl 2014 Expense by Month
Rate Clasy Jan-2014 Feb-2014 Mar-2014 May-2014 Jun-2014 Jut-2014 Aug-2014 Sep-2014 Oct-2014 HNov-2014 Dec-2014 Jotal
1 Newsletter 50 %0 0 $0 50 50 $0 50 $0 50 50 $0 50
2 Home Energy Center 50 50 ] ] 0 0 50 50 0 $0 %0 s0 L4
3 Customet Service Guides $0 S0 S0 $0 e so $0 50 50 S0 o $0 $0
4 Home & Garden Show s0 S0 $0 $0 S0 s0 0 $0 50 50 S0 50 so
S Speakers Team $0 50 $0 $0 50 50 50 ] S0 50 50 s0 50
6 Universal Services Outreach $0 S0 40 s0 50 0 50 50 ] so 50 0 40
7 PUC Required Mailings $0 sa 0 $0 50 S0 50 S0 50 S0 50 S0 50
B Media Quireach $0 $0 so S0 so So 50 $0 $0 $0 $0 50 so
9 School Programs 50 50 50 50 30 s0 $0_ 50 $0 50 50 50 $0
10 Subtotal - Residential $0 so o $0 50 50 o $0 S0 S0 50 $0 40
11 Small CRI Communications S0 50 s0 $0 ] 50 50 S0 $0 s0 $0 )] 50
12 PUC Required Maillngs $0 50 S0 50 $0 50 H1 s0 50 $0 50 50 S0
13 Subtatal - Small C&I S0 50 S0 50 50 50 S0 $0 50 so 50 S0 50
14 Medium C&I C $0 50 50 50 50 %0 50 $0 50 50 $0 $0 50
15 Large Customer Communications %0 40 50 50 50 50 450 40 $0 %0 50 S0 50
16 Total S0 50 50 so o $0 50 S0 S0 0 $0 50 S0
8. Actual 2014 Expense by Customer Class
17 Residential (RS, RH, RA) 50
18 Small Commercial & Industrial {G5, GM, GMH] <25 kW $0
19 Medium Commercial & Industrial (GM, GMH) >25 kw 50
20 Large Commercial & Industral [GL, GLH, L, HVPS) 50
21 Lighting (AL, SE, SM, SH, PAL) S0
22 Unmetered {UMS) $0
23 Total 50
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ATTACHMENT A
Duquesne Light Company
Rider Ne. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

Summary of {Over)/Under Caleulation Balance by Customer Class at December 31, 2014

~ Wb W N e

A B [ D E F G |
{B-C) (E-D} {F+G-C+H)
Net Current Prior Period Total
Total Reconciliation Actual Reconciltation YE 2014 {Over}/ Under
Surcharge E-Factor Period Reconciliation Period {Over)/ Under Callection
Revenue Revenue Revenue Period {Over)/ Under Collection Balance at
Customer Class / {Rate Class, Excl. GRT Excl. GRT Excl. GRT Expense Collection Balance Dec. 31, 2014
Exh, 1, Page 2 | Exh. 1, Page 4 Exh. 1, Page 5
Residential (RS, RH, RA) {3471,132) {$471,132) 0 $0 $0 {$502,349) ($31,217)
Small Commercial & Industrial (GS, GM, GMH) <25 kW 50 S0 1] S0 $0 {51,519} {$1,519)
Medium Commercial & Industrial {GM, GMH) >25 kW (52,769) {52,769) so $0 S0 (52,470} $299
Large Commercial & Industrial {GL, GLH, L, HVPS) (5973) {5973)| S0 S0 %0 {$986) (512)
Lighting (AL, SE, SM, SH, PAL) S0 50 S0 S0 S0 S0 S0
Unmetered (UMS) 50 50 S0 S0 $0 50 S0
Total {$474,875) {$474,875) $0 50 50 (5507,324) ($32,450)
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ATTACHMENT A
Duquesne Light Company
Rider No. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

Calculation of E-Factor Revenue and E-Factor Balance

Jan-15 Feh-15 Mar-15 Apr-15 May-15
A. E-Factor Billing Units Actual Actual Forecast Forecast Forecast
Residential (RS, RH, RA} 526,507 526,802 530,614 529,764 529,344
Small Commerdial & Industrial [GS, GM, GMH) <25 kw 44,205 44,194 44,438 44,453 44,462
Medium Commercial & Industrial (GM, GMH} >25 kW 10,406 10,389 10,418 10,418 10,418
Large Commerdial & Industrial (GL, GLH, L, HVPS) 895 894 897 896 896
Lighting (AL, SE, SM, SH, PAL) 994 1,003 2,800 2,807 2,814
Unmetered {UMS) 5,518 S.514 5.540 5.5041 5,543
B. E-Factor Rate, Excl. GRT
Residentia! (RS, RH, RA}S$/month) (50.02) {50.02) {$0.02) {50.02) (50.02}
Small Commercial & Industrial (GS, GM, GMH]) <25 kW {$/Month} $0.00 50.00 $0.00 $0.00 $0.00
Medium Commercial & Industrial (GM, GMH}) >25 kW ($/Month} $0.00 $0.00 $0.00 50.00 $0.00
Large Commercial & Industrial {GL, GLH, L, HVPS) [$/Manth) 50.00 50.00 $0.00 50.00 $0.00
Lighting {AL, 5E, 5M, 5H, PAL){5/Month} $0.00 $0.00 $0.00 $0.00 $0.00
Unmetered {UMS)[S/Month) $0.00 $0.00 $0.00 $0.00 $0.00
C. E-Factor Revenue, Excl. GRT
Residential (RS, RH, RA} 1$9,909) {$9,914) {59,986} {59,970 {%9,962)
Small Commercial & Industrial (GS, GM, GMH) <25 kW S0 S0 S0 50 $0
Medium Commercial & Industrial {(GM, GMH} 525 kW S0 50 ] 50 50
Large Commercial & Industrial {GL, GLH, 1, HVPS) 50 %0 S0 S0 50
Ughting (AL, SE, 5M, SH, PAL) S0 50 50 1] $0
Unmetered {(UMS) $0 S0 50 $0 $0
Total E-Factor Revenue {59,209] ($9,914) {59,986} {59,970) {59,962}
0. E-Factor Balance
Forecast Forecast Forecast
Balance Balance Balance Balance Balance Balance
At 12/31/2014 At 1/31/2015 At 2/28/2015 At 3/31/2015 At 4/30/2015 At 5/31/2015
Residential {RS, RH, RA) {$31,217) {521,309) (511,394) (51,408} 68,562 $18,524
Small Commerdial B Industrial {GS, GM, GMH}) <25 kW (51,519) {51,519) {51,519} $1,519) {51,519) (51,519)
Medium Commercial & Industrial (GM, GMH) »25 kw 5293 $299 5299 6299 $299 5299
Large Commercial & Industrial (GL, GLH, L, HVPS} {$12) {512) {612} [512) {812) {812)
Lighting (AL, SE, 5M, SH, PAL} S0 $0 S0 50 S0 S0
Unmetered (LIMS} 50 50 $0 50 S0 S0
Total E-Factor Revenue (532,450) ($22,541) {512,626} (52,640) $7,3%0 $17,292
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ATTACHMENT A
Duquesne Light Company
Rider No. 1 - Consumer Education Surcharge

Proposed Surcharge Effective June 1, 2015

Summary of E-Factor Revenue - January to May 2015

A B C D 3 F G
E=B-C-D G=E/F
Total Forecast Forecast Proposed
(Over)/ Under Actual Forecast {Over)/ Under  Customer E-Factor
Collection E-Factor E-Factor Collection Bills Rate
Balance at Revenue Revenue Balance at Jun 2015 to Excl. GRT
Dec. 31, 2014 Jan-Feb 2015 Mar-May 2015 May 31,2015 May 2016 Cents/Month
Att. A, pagel Att. A, page2 Att. A, page 2
Residential (RS, RH, RA) {$31,217) (519,823) {529,919) 518,524 6,365,009 0.00
Small C&I {GS, GM, GMH}) <25 kW {51,519) $0 S0 ($1,519) 534,417 0.00
Medium C&I {GM, GMH} >25 kW 5299 50 S0 $299 124,935 0.00
Large C&I (GL, GLH, L, HVPS) {512) S0 S0 ($12) 10,730 0.00
Lighting (AL, SE, SM, SH, PAL} ] 50 S0 50 34,328 0.00
Unmetered (UMS) 50 50 50 S0 66,629 0.00
Total ($32,450) {$19,823) (529,919) $17,292 7,136,048
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ATTACHMENT A

Duquesne Light Company

Rider No. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

Calculation of C-Factor Rate

A B Cc D
Forecast
2015 Customer Monthly
Consumer Bills C-Factor
Education Jun 2015 to Rate
Customer / {Rate Class) Budget (1) May 2016 Cents/Month
1 Residential (RS, RH, RA) 50 6,365,009 0.00
2 Small Commercial & Industrial {GS, GM, GMH) <25 kW 50 534,417 0.00
3 Medium Commercial & Industrial {GM, GMH) >25 kW 50 124,935 0.00
4 Large Commercial & Industrial (GL, GLH, L, HVPS) 50 10,730 0.00
S Lighting (AL, SE, SM, SH, PAL) 50 34,328 0.00
6 Unmetered (UMS} 50 66,629 0.00
7 Total 50 7,136,048

1/ Recovery of consumer education expenses through the surcharge ended December 2012. Per Commission order
entered August 29, 2013 at Docket No. R-2013-2371825, the Company is permitted to recover Commission
mandated communicaiton expenses through the surcharge. Additionally, per the Company's base rate filing

at Docket No. R-2013-2372129, all consumer education refated expenses except those RMI related and

mandated by the Commission are recovered through base distribution rates.
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ATTACHMENT A

Duquesne Light Company

Rider No. 1 - Consumer Education Surcharge
Proposed Surcharge Effective June 1, 2015

Calculation of the Projected Consumer Education Surcharge Effective June 1, 2015

A B
C-Factor
Monthly
Charge
Customer / {Rate Class Cents/Month
Att. A, page 3
1 Residential (RS, RH, RA} 0.00
2 Small Commercial & Industrial {(GS, GM, GMH) <25 kW 0.00
3 Medium Commercial & Industrial {GM, GMH}) >25 kW 0.00
4 Large Commercial & Industrial {GL, GLH, L, HVPS) 0.00
5 Lighting (AL, SE, SM, SH, PAL) 0.00
6 Unmetered (UMS) 0.00

Page 5

E-Factor

Monthly

Charge
Cents/Month
Att. A, page 2

0.00
0.00
0.00
0.00
0.00
0.00

D
=B+C

Total
Monthly
Charge
Cents/Month

0.00
0.00
0.00
0.00
0.00
0.00

E

=1/(1-.059)

PA GRT
Factor

1.0627
1.0627
1.0627
1.0e27
1.0627
1.0627

F
=D*E

Proposed
Surcharge
Inc. GRT
Cents/Month

0.00
0.00
0.00
0.00
0.00
0.00




CERTIFICATE OF SERVICE

I hereby certify that a true and correct copy of the foregoing has been served upon the
following persons, in the manner indicated, in accordance with the requirements of 52 Pa. § 1.54

(relating to service by a participant).

FIRST CLASS MAIL

John R. Evans

Small Business Advocate

Office of Small Business Advocate
300 North Second Street, Suite 202
Harrisburg, PA 17101

Tanya J. McCloskey, Esquire

Senior Assistant Consumer Advocate
Office of Consumer Advocate

555 Walnut Street

Forum Place, 5th Floor

Harrisburg, PA 17101-1923

Johnnie E. Simms, Esquire

Bureau of Investigation & Enforcement
Commonwealth Keystone Building
400 North Street, 2nd Floor West

PO Box 3265

Harrisburg, PA 17105-3265

Date: April 9, 2015

Office of Consumer Advocate
555 Walnut Street

Forum Place, 5th Floor
Harrisburg, PA 17101-1923

Bureau of Audits

Pennsylvania Public Utility Commission
Commonwealth Keystone Building

400 North Street, 3rd Floor East
Harrisburg, PA 17120

e

Tishekia Williams, Esqaire

Senior Counsel, Regulatory
Duquesne Light Company
411 Seventh Avenue, 16-1
Pittsburgh, PA 15222
412-393-1541

twilliams @duglight.com



