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Compliance Operations 
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713.877.3534 
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April 25, 2016 

Ms. Rosemary Chiavetta, Secretary 
Pennsylvania Public Utility Commission 
Commonwealth Keystone Building 
400 North Street 2 n d Floor 
Harrisburg, PA 17120 

RE: 2015 Power Retail Choice Activity Annual Reports: Bounce Energy PA, L L C , Direct Energy 
Business, L L C . Direct Energy Business Marketing, L L C . Direct Energy Services, L L C , Gateway 
Energy Services Corporation 

Dear Ms. Chiavetta, 

Enclosed please find the Retail Choice Activity Reports for the reporting period of 2015 for the following 
Direct Energy entities: 

• Bounce Energy PA, LLC (A-2011 -2246617) Activity Report for calendar year 2015 
• Direct Energy Business, LLC (A-110025) Activity Report for calendar year 2015 
• Direct Energy Business Marketing, LLC (A-2013-2368464) Activity Report for calendar year 2015 
• Direct Energy Services, LLC (A-110164) Activity Report for calendar year 2015 
• Gateway Energy Services Corporation (A-2009-2137275) Activity Report for calendar year 2015 

In addition, and pursuant to 52 Pa. Code §54.423, Direct Energy hereby requests confidential treatment 
of the information (retail sales) contained in the reports. The numbers of customer counts by category 
are not released publicly in any other forum and, among other concerns, could be used to determine 
Direct Energy's market share and/or used against Direct Energy, to its competitive disadvantage. As 
such, enclosed are two copies of each confidential and non-confidential report for each entity. 

Should you have any questions regarding this submission, or require additional information, please 
contact me at 713-877-3534. 

Respectfully, 

Otibo Arthur 
Compliance Operations 

Enclosures 

12 Greenway Plaza, Suite 250, Houston, Texas, 77046, tel. 713-877-3500 

www.direclenergy.com 



Fonn 5. Pennsylvania Retail Electricity Choice Activity Repon: Electric Generation Supplier (EGS) Survey 

Reported on a Statewide Basis: Small. Medium & Large Non-Residential Classifications 

EGS Name: Direct Energy Business Marketing, LLC 

Reporting Period Date: January 1, 2015 to December 31, 2015 

Form 5 Attachment 

Classification Definitions 

Clussificatlont 

Small Non-Retldential 

Criteria for Inclusion In Classification 

0 to 120.450 kWh annual usaga (25 VN • %55 load I t e m ' 8760 hours In the yeat) 

i EGS; Noft-Coflfldentfaf Medium Non-Residential 120,451 to 2.409.000 kWh annual usage (SOOkW * 55Moad factor - 8760 hours In the year) 

1. Total Number of Customer Accounts Served jM?«( iH f i f i ) 

2. Number of Customer Accounts- Plat bate* f&4 mi itH*)(«) 

Large Non-Residential 2,409,001 kVWi annual usage and greater 

3. Number of Customer Accounts- Seasonal Rates* in 101 (•H'H"') 

4. Number of Customer Accounts- Time of Use Rates* }w tut wtitfiv) 

f, idiS onXmei toot r t Dili I* UvipM • xta N l tfaneu at alfltmffl tlm*> of itw dif w nlgni. 
, filly tt tten Hour In rtttct cow* nl wnlng Vaontomst auHng 4M*"rt lima ptfOd*-

5. Number of Customer Accounts-Hybrid Rate ScheduleWJ (•H'k' 

IncliMa try praig amnymant Miicft mcarponite^ hculy nriw and btoclt f l — 
B. Number of Customer Accounts-Other Categories* 

Do na ndufla CmBnwa ai W-aoi W1 Piaaia Scadty. 
7a.Number of Customer Accounts In #2-6 nn 1 year f ixed term contract 

7b.Number of Customer Accounts in #2-6 on 2 year fined term contract 
7c.Number of Customer Accounts In 1(2-6 on 3 year fined term contract 
B.Number of Customer Accounts- Hourly/Real Time Rates'^** WJ (•H'M"" 

nctiflaa any praiq ananflamantoaaadonhojlyg daty aneiyy pfic^a. Euan 
9a. Number of Customer Accounts-Mandatory Curtaiiabie 

c n w . Enampla. LMP Ma i l ma M rata baaafl 
jn tMftWXmi) 

9b. Number of Customer Ac counts-Voluntary Curtaiiabie jn MJ MW't 
10. Number of Customer Accounts- Green Power fM.2e>iiX'X~ 

Ds**J as alactnc * f & f l u i haa baan pramataa aa heieig ereatar nan laqunS ranawaUa 
aqiirwiena lor iala< poinar. PrWucu ollama la ewanmar vtmn cuCbwur raBman t p y n t r n W c * 
11. Number of Customer Accounts-Supplier Bil l ing j n ;o3fajf<JW 

nauBaaaJaiaiomara Win ara nol btiatl By tha unaty ma anirtiB» wmaaa waudaa euaiBmora tifad tryaWinaaantte O«T Dual Ihe utUy. 
12. Number ot Customer Accounts- Auto Payment jnioi(t)(tll'> 

ncfculaaemoroarsinBlcatadliin * to art bBad auKirTuli 
13. Number of Customer Accounts- Budget I Son cradu tanlt ot what auttmallc paymanl 

lngfs<;i i j (aj fa)f i j 

• Oo Nol Includa * Cualomar Undar Won Than 1 Rata SchaduM in al-B t 1 
Nota. llama a 7aLb,c-- Numbar of tuad larm ciBtomar accouma by langlh ol tha original primary contract, apactylng langlh In man bar of yaara. 


